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LETTER TO CLIENT
Dec. 1, 2016
QL Credit
1042 Woodward Ave
Detroit, MI 48226

Dear QL Credit,

Quest Communications appreciates the opportunity to advise you in the expansion of your 
brand. We believe your company has great potential and through the help of Quicken Loans, 
will expand rapidly in the next few years.
 
We believe QL Credit’s success lies in the partnership with their trusted parent company, 
Quicken Loans. QL Credit and Quicken Loans are two strong identities. If both brands were 
to join forces, the image and business of QL Credit and Quicken Loans would enhance 
tremendously. QL Credit’s reputability would greatly expand with Quicken Loans’ partnership, 
which we believe, would give QL Credit a competitive advantage. 

Our conclusions are based on data and research we have conducted and thoroughly analyzed. 

Please let Quest Communications know if you wish to discuss any issues further. We have 
certainly enjoyed working with you on this project and look forward to assisting you in the 
future, if need be. 

Best regards,

Quest Communications 
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PART ONE:

Research, Analysis 
and Big Idea
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EXECUTIVE SUMMARY
Who we are: We are Quest Communications, a group of students from Michigan State 
University. Over the course of the semester, we have researched credit checking services 
and have conducted surveys in order to get a better understanding of how we can offer 
our services to help you.

Purpose of the Report: The purpose of this report is to show you how we think that 
you can continue to grow as a business, taking into consideration external factors. 
Some of these factors include things like people’s trust in a credit checking service, how 
frequently they use the service, or if they even have any interest in checking their score.  

Client Objectives:  Objectives for QL Credit are to raise awareness about the services 
they provide. Another big objective is to increase visits to the QL Credit website, which 
will ultimately lead to more subscriptions. 

Summary of Results: We conducted a total of three surveys to get a better 
understanding of potential customers. Our first survey asked generic questions about 
people’s knowledge about their credit score, what credit checking companies they’ve 
used & what services they find most valuable within online credit checking sites. We 
cross tabulated our data with gender, age and income. We received 52 responses on this 
survey. Our second survey asked more in depth questions about people’s trust issues 
with online credit checking services and their knowledge about Quicken Loans. We 
cross tabulated our data with gender, age and income. We received 61 responses on this 
survey. Our third survey was a six question survey that asked straight-forward questions 
about people’s knowledge of QL Credit and Quicken Loans, if they’ve ever visited 
the companies websites and their level of trust with both companies. We received 31 
responses on this survey. 
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EXECUTIVE SUMMARY
Summary of Conclusions: Based on our responses, it is evident that a lot of people lack 
a sense of trust in regards to credit checking companies online. The people that said 
they do not use online credit checking companies mentioned they believe cthey appear 
to be a scam and often include hidden fees. We also discovered that many people are 
familiar with Quicken Loans, but not QL Credit. Our big idea originated from the main 
conclusions of our research. Quicken Loans is a well known company, and has built the 
trust that potential customers are looking for. Since it was clear to us that many lacked a 
sense of trust, but found that more people are familiar with Quicken Loans, we thought 
that it would only make sense to tie QL Credit and Quicken Loans together.

Summary of Recommendations: We believe that QL Credit should focus on targeting 
millennials, ages 25-34 because they are the people who are purchasing their first home 
or first car. Knowing their credit score, and making sure it is good, is critical at this point 
in one’s life. We also believe that a longer free trial period would be beneficial for QL 
credit to hook a customer. A trial of three months is long enough to engage with the 
customer and encourage them to pay for the service once the trial period is up. 

Overall, Quest Communications believes creating a budget for advertising is essential 
for brand awareness. Because QL Credit is not yet widely known, an advertising budget 
needs to be established. QL Credit’s main competition is Credit Karma, which is a free 
online credit service company. QL Credit needs to offer something Credit Karma does 
not in order for people to choose QL Credit over Credit Karma. Some options for this 
include credit counseling for those who were not approved for a credit card/mortgage/
etc. and/or direct referrals to QL Credit from Quicken Loans for those who were not 
approved for a Quicken Loans mortgage. 
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SWOC ANALYSIS 
STRENGTHS

OPPORTUNITIES 

WEAKNESSES

CHALLENGES

Connection with the Quicken Loans family of 
companies

Offers some features that many competitors do not, 
including factors hurting score

Quicken Loans has been a key force in the rebuilding 
of the Detroit

Quicken Loans is ranked #5 in Fortune’s “Top 100 
Companies to Work For” and has ranked in the top 30 
for 13 years.

It may be difficult to keep customers around after 
their free trial subscription is over

Trust is an issue with millennials when it comes to 
credit checking companies

QL Credit has not yet established themselves as a 
well-known brand, based on our survey results

Even with increased technology, many people 
are concerned with the security of their sensitive 
personal information, such as their social security 
number

Celebrity endorsements: Cleveland Cavaliers

Extend the free trial period to three months

Millennial target audience-achievement-oriented 
millennials may have a stronger desire to regularly 
monitor credit

Those who are not approved for a mortgage from 
Quicken Loans will be directly referred to QL Credit

Gain trust for QL Credit by directly linking with 
Quicken Loans

Credit Karma is a free option and offers a majority of 
the same features as QL Credit

Banks and credit card companies offer credit scores 
to their customers throughout the year, free of charge

Economic ups and downs, along with change in 
political leadership are examples of ways external 
factors can play a factor in consumers usage of credit 
report services
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BIG IDEA

Don’t fight it, join it
Establish QL Credit’s strong identity as 
a proud member of the trusted Quicken 

Loans family of companies.
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Associating QL Credit with Quicken Loans will 
establish trust, increase website traffic and 
expands the brand’s awareness within potential 
customers because of Quicken Loans’ well-
known brand name.

Quicken Loans has built the trust that potential 
customers are looking for and which QL Credit 
can be linked. 

BIG IDEA
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Why have two identities when a brand can join 
forces with another to enhance their image and 
business as a whole?

Our big idea is inspired by your ISM’s

BIG IDEA & ISM’S
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We discovered through research that QL Credit’s 
best identity is as an individual organization within 
the QL family of companies. QL Credit wants an 
individual identity, but it will be stronger with a tie 
to Quicken Loans. QL Credit shouldn’t think of 
themselves as separate and equal, rather separate 
and belonging.

This idea is based on our research and results 
from three areas of findings: awareness of Quicken 
Loans, trust of the brand and use of QL Credit.  

BIG IDEA
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There are two big non-bank mortgage lenders, one of which 
is Quicken Loans. The industry is changing where banks no 
longer rule the mortgage market in the United States. 
Non-bank lenders are becoming more relevant in the 
industry. Among the top 50 mortgage lenders, non-banks 
extended 51.4 percent of loan dollars in the third quarter, 
growing 42.4 percent since 2009. 

Many non-banks are seeking borrowers who can’t get 
approved by banks, due to their low credit score. Banks 
tend to favor customers with pristine credit. 

BIG IDEA

Source: Wall Street Journal, Nov. 3, 2016
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The design of our research was to use quantitative and 
qualitative research throughout this semester. 

We designed 3 different surveys to gather the information 
that was needed to conduct our big idea. 

Secondary research was gathered to further our research 
from our surveys as well as the in depth interviews to help 
support our big idea. 

RESEARCH: DESIGN & METHODOLOGY
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RESEARCH: DESIGN & METHODOLOGY

We conducted two surveys using Qualtrics and distributed them to our 
friends and family via social media.

Survey One: Asked generic questions about people’s knowledge about 
their credit score, what credit checking companies they’ve used & what 
services they find most valuable within online credit checking sites. We 
cross tabulated our data with gender, age and income. We received 52 
responses on this survey.

Survey Two: Asked more in depth questions about people’s trust issues 
with online credit checking services and their knowledge about Quicken 
Loans. We cross tabulated our data with gender, age and income. We 
received 61 responses on this survey. 

Survey Three: This was a six question survey that asked straight-forward 
questions about people’s knowledge of QL Credit and Quicken Loans, if 
they’ve ever visited the companies websites and their level of trust with 
both companies. We received 31 responses on this survey.
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RESEARCH: MAIN FINDINGS 

Have you heard of Quicken Loans?

Source: Survey 3

96.77%

3.23%

0%

0%
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RESEARCH: MAIN FINDINGS 

Have you heard of QL Credit?

Source: Survey 3
0%

9.68%

9.68%

80.65%
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MAIN FINDINGS RESEARCH: MAIN FINDINGS 

Quicken Loans receives more website visitors than QL Credit

Source: Similar Web
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RESEARCH: MAIN FINDINGS 

Quicken Loans receives more website visitors than QL Credit

Source: Similar Web
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MAIN FINDINGS RESEARCH: MAIN FINDINGS 

Source: Survey Two

Would you say trust is an issue with online credit checking 
services?
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RESEARCH: RECOMMENDATIONS

For further research, we suggest focusing on the 25-34 age 
group. This age group is beginning to enter an environment 
of applying for mortgages, buying their first cars, and 
getting credit cards so they will have to start checking their 
credit score.

Through secondary research, we were able to discover QL 
Credit’s competitive analysis to gain a better perspective of 
the target market. 
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RECOMMENDATIONS COMPETITIVE ADVANTAGE
QL Credit is a part of a trusted family of companies, all of 
which fall under the well-known, credible parent company, 
Quicken Loans. Because QL Credit is under the umbrella of 
Quicken Loans, Quicken Loans can directly refer customers 
with impaired credit to QL Credit. Due to Quicken Loans’ 
referral, Quest Communications believes potential 
customers will be more likely to trust the referred company, 
QL Credit. 
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MISSION STATEMENT
As a proud member of the trusted Quicken Loans family 
of companies, we are committed to providing you with 
excellent client service. Time is valuable, so we created our 
site to have the best streamlined, easy-to-use platform for 
you to monitor your financial health and credit strength. 
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PART TWO:

Creative Brief 
and Integrated 
Campaign
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INTEGRATING THE BIG IDEA
As we previously mentioned, we believe that QL Credit 
will be stronger with a tie to Quicken Loans. QL Credit 
should think of themselves as separate and belonging in the 
Quicken Loans family of companies. 

Don’t fight it, join it. 

Joining forces with Quicken loans will enhance QL Credit’s 
image, reputability and business as a whole. 

Why have two identities when you can be 
stronger together? 
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INTEGRATING THE BIG IDEA
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CAMPAIGN BRIEF BRAND MESSAGE

The “Big Idea” for QL Credit, created by Quest Communications, is to merge QL 
Credit into the Quicken Loans Family of Companies. The brand message and 
image Quest Communications has created for QL Credit is simple: as a company 
within the trusted Quicken Loans family, you know you can trust QL Credit. 
Research conducted by our agency shows that consumers trust Quicken Loans, 
so it is only natural to associate QL Credit with them. Associating QL Credit with 
Quicken Loans immediately gives QL Credit more credibility and creates a sense 
of trust in the company. Because Quicken Loans already has a strong sense of 
credibility and trust, the brand message and image for QL Credit will also reflect 
that. 

When you sign up for QL Credit, you are opening the doors to the opportunity 
of using all Quicken Loans’ services and experiencing their trusted Family of 
Companies. The sense of credibility and trust of QL Credit will be seen through 
the communication ideas and platforms Quest Communications has created 
and they will effectively send our brand message for QL Credit to our target 
audience. Because consumers will see the credibility and trustworthiness of 
QL Credit through the communication ideas and platforms, consumers can 
confidently join QL Credit and trust it will provide them with their credit score, 
and other services, with simplicity and ease. Join the Family and reap the 
benefits. 
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BRAND MESSAGE CAMPAIGN BRIEF TARGET AUDIENCE

Our target audience for QL Credit is millennials ages 25-34. 
We believe that this audience is essential to target because 
they are the people who are buying homes for the first time 
and are the least knowledgeable about their credit history. 
If we can hook this age group now, they are more likely to 
stay brand loyal throughout their lifetime. 
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CAMPAIGN BRIEF EMOTIONAL

The emotional connection is the way we want to attract millennials. The most 
important emotional connection we want with our target market is trust. We want 
to show these millennials that they are welcome to “join the family.” In doing this 
we will need to create connections that are below the surface level, digging deep 
into these relationships and showing them they will always have support. We want 
our stories and ideas to come to life so that it is told in such a captivating way that 
makes our consumers realize the value behind QL Credit. This will create the trust 
and emotion that we want between not only our target market, but any customers 
or potential customers.

Another important emotional connection we want to have is a positive outlook when 
hearing QL Credit. Being a credit checking service does not always have a positive 
emotion from our consumers. When hearing, meeting or connecting with QL Credit 
in ant medium (advertisements, Internet, friends etc.), we want the exchange to be 
positive, to express pride, togetherness, hope and happiness.

Some may say a consumer enemy in Credit Checking services is trust. An idea might 
be to lead with our consumers enemy and use this to connect with our target market 
so they will engage and listen to our message.
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EMOTIONAL CAMPAIGN BRIEF BIG IDEA

We discovered, through primary and secondary research, that 
QL Credit can brand their company as an individual organization 
within the Quicken Loans camily of companies to increase 
awareness, trust, and actual visitation to their website. QL Credit 
should still be viewed as a memorable individual organization, but 
can accomplish more by tying to the Quicken Loans family. QL 
Credit shouldn’t think of themselves as separate and equal, rather 
separate and belonging. 

We pose the question: Why have two identities when two strong 
brands can join forces to enhance their image and business as a 
whole?

Therefore, we suggest a campaign message that stresses the 
importance of “family” and, in QL Credit’s case, the family of 
companies that are already established and admired by the 
public. “Join the Family” is the underlying theme that will drive 
our creative work so that day consumers are more familiar, more 
trusting, and more likely to create their own QL Credit accounts. 
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CAMPAIGN BRIEF CLAIM TO FAME

QL Credit is a part of the Quicken Loans trusted family of 
companies, so the two should be branded together. QL Credit 
will use the same colors as Quicken Loans, fonts, look and feel 
for advertisements and online content.
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CLAIM TO FAME CAMPAIGN BRIEF CHALLENGES

Through our creative work, Quest Communications’ goal is to expose the QL Credit brand 
in a way that has not yet been done before. This is currently a challenge for QL Credit and 
shows, based on the number of people, who are not aware of the company. One of Quest 
Communications’ goals for QL Credit is to become the number one online Credit service 
company in the market. Establishing an advertising platform is crucial for brand growth. 

Based on data we have found through conducted research, we can conclude that QL 
Credit is not a well-known brand. However, we do believe we can change this through 
various advertising mediums, including, but not limited to, social media, electronic 
media (music streaming, radio and television), a new website creation/updated website, 
billboards, email updates and direct mail. Advertising will help differentiate QL Credit from 
other online Credit service companies, as well as help create a well-established brand 
name for the company. 

Quest Communications is also hoping to overcome the issue of trust, or a lack 
thereof, amongst customers and online credit service companies. Creatively, Quest 
Communications hopes to overcome this challenge by creating an online communication 
platform under QL Credit where customers, or potential customers, can talk directly with 
someone at QL Credit online to answer questions or assist with anything needed at that 
time.

Quest Communications believes keeping the family of Quicken Loans together. Creatively, 
this will shine through on all of QL Credit’s platforms, including their social media 
platforms and website. It will be obvious QL Credit is an umbrella company of Quicken 
Loans, which we believe will help drive customers in QL Credit’s direction. 
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CAMPAIGN PLATFORMS

QL Credit needs to brand itself together with Quicken Loans by making it accessible 
to the customers of the family of companies. Creating a tab for QL Credit on 
Quicken Loans’ website, utilizing their email list, becoming apparent on social media 
and using customer testimonies within advertisements on music streaming and 
television will allow the two brands to establish unity. 

SOCIAL MEDIA
Social media is necessary to brand QL Credit as a competitor among other credit 
checking services. Creating accounts within Facebook, Twitter and Instagram will 
expand reach to possible customers. These social media platforms allow verified 
accounts to promote content to reach users within specific demographics and 
interests. Our agency would find it beneficial to promote to users that follow or 
engage with competitors social media and search related terms (such as “credit 
checking” and “credit”) on the Internet. Social media will allow us to better reach our 
target market in the millennial age group. 

ELECTRONIC MEDIA: MUSIC STREAMING
Since our target audience is adults, ages 25-34, we believe that music streaming 
services are an easy way to reach them. Services, such as Spotify, Pandora and 
Soundcloud, offer paid subscriptions, or you can listen for free under the stipulation 
that users listen to advertisements randomly between songs. QL Credit could make 
a :30 second advertisement that could be played on users unpaid accounts.
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CAMPAIGN PLATFORMS

PARTNERING PHILOSOPHY
Partnering with Quicken Loans is the premise of our big idea. Quest Communications 
thinks that it would be the best move for QL Credit to partner with Quicken Loans 
due to various factors. Quicken Loans is known better, the website is visited more 
than QL Credit’s, and Quicken Loans is known as a reputable and trusted brand. Why 
fight it? Partnering with Quicken Loans would be the best way to raise awareness 
and gain customers in our opinion. 

ELECTRONIC MEDIA: TV AND RADIO
Electronic media would be a great medium for QL Credit to consider because 
their biggest competitor, Credit Karma, advertises on electronic media. Credit 
Karma mainly has TV commercials, and we believe that is how most people know 
about them, even if they don’t necessarily need or use the service. We believe that 
electronic media would raise awareness for QL Credit and get their name out there. 
It would also be a way to easily tie them to Quicken Loans and establish a bond. 

EMAIL PROGRAM WITH CUSTOMERS
QL Credit will benefit from creating an email program for customers. Credit Karma 
sends out weekly/monthly emails to its users to give them updates on what is new 
on the site, updates with their credit score, etc. We think that this would be a great 
move for QL Credit as well because it is a way to easily engage with the customer 
and will most likely cause them to log on to their account more often, thus creating 
more website traffic. 
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CUSTOMER TESTIMONIALS
Since QL Credit is not a well-known website yet, and doesn’t have the trust to back 
it up, we think that customer testimonials would help bring in more customers. Our 
research proved that trust is a big issue for people when it comes to credit checking 
websites, but having a potential customer see a testimonial could help them be more 
trusting and willing to sign up with a QL Credit account. In order to get testimonials, 
QL Credit could track an individual who started using the service with a low credit 
score, and managed to bring it up and eventually get approved for a mortgage 
loan. If QL Credit decides to make television advertisements, they can include the 
testimonials in there to establish that they are a trusted brand.

CAMPAIGN PLATFORMS
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EMAIL
We will send out monthly emails to our current customers informing them when they
have an updated credit score or telling them about new features. We will also do
quarterly surveys that ask our customers about their satisfaction about the company. 

SWEEPSTAKES
Sweepstakes is a fantastic way to get any consumer involved with the company.  
Offering prizes and other benefits will earn you benefits as well. Such as: gaining a 
potential consumer’s email and contact information. Sweepstakes can be promoted 
on social medaia, for example.

DIRECT MAIL
Direct mail is much less common now than it was years ago. We believe millennials
will respond well to an interactive postcard because they get excited about receiving 
mail. The postcard will introduce QL Credit as part of the trusted Quicken Loans 
family and will list the features QL Credit has to offer. 

LOGOS
We wanted to reinvent the logo incorporating our idea of joining the family. This is 
a main focus of ours and we believe the new logo will brand the trusted family of 
companies together. Branding “join the family” with QL Credit will help instill that QL 
Credit is a family oriented business due to their partnership with Quicken Loans. 

CAMPAIGN SUPPLEMENTS
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CREATIVE SOCIAL MEDIA
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CREDIT

CREDIT

CREATIVE WEBSITES
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CREATIVE EMAILS
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CREATIVE EMAILS
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CREATIVE MUSIC STREAMING

Are you thinking of purchasing a 
home, but not sure where to start? 

QL Credit can help. As a proud 
member of the trusted Quicken 
Loans family of companies, QL 
Credit offers monthly credit reports, 
a credit simulator, credit counseling 
and much more. 

So what are you waiting for?! Create 
an account with QL Credit today at 
QLCredit.com and join the family! 
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CREATIVE RADIO

Louanne: Calling Mom… (ring, ring) 
Mom: Hi Dear, How are you? 
Louanne: Great, I got the job in Seattle! I am so excited but  
there’s so much to do. I need to find a place to live, get a car...
Mom: ...And make sure you have good credit score.
Louanne: What does my credit score have to do with anything? 
Mom: Everything! You need a good credit score to buy a house, 
get a car…. I started using QL Credit.
Louanne: QL Credit? Aren’t online credit services a scam?
Mom: No way! QL Credit is a trusted credit checking service 
within Quicken Loans and it has so much to offer! 
Louanne: How do I reach them? 
Mom: Just go online to QLCredit.com
Louanne: I’m logging on now!
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CREATIVE RADIO

Are you thinking of purchasing a home?
A car?
Do you know where to start? 

QL Credit is the here to help.
I know what you’re thinking...most credit checking services are 
bogus, can’t trust em, don’t like em, take your money, BUT…

QL Credit is a part of Quicken Loans.
They’re here for you.
And want you to join the family.

Using QL Credit to check your credit history is a great place to 
start. As a proud member of the trusted Quicken Loans family 
of companies, QL Credit offers monthly credit reports, a credit 
simulator, credit counseling and much more. 

So what are you waiting for?! Create an account today at QLCredit.
com and join the family!
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CREATIVE 10 SECOND RADIO 

Join the Family. QL Credit is a proud member of the 
trusted Quicken Loans family! 
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CREATIVE POST CARD

Study done by Info Trends and Prinova shows that the last time Millennials responded to direct 
mail was within 2.4 months. This was faster than all other segments that responded. The study 
also shows that of the millennials group that responded in under three months, 60 percent of 
them took action and made a purchase.
Source: www.macromark.com/blog/millennials-responding-surprisingly-well-to-direct-mail 
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CREATIVE INTERCHANGEABLE ADS

You can trust
a company that helps 
rebuild a city.

CREDIT
JOIN THE FAMILY
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CREATIVE INTERCHANGEABLE ADS

You can trust
a man that rebuilds 
a city.

CREDIT
JOIN THE FAMILY
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CREATIVE INTERCHANGEABLE ADS

This creative could also be used as ads for: Facebook, Detroit sports arenas, 
billboards, park benches, transportations, pop-up’s on Quicken Loans website, etc. 

You can trust
a company that 
was named best 
place to work.

CREDIT
JOIN THE FAMILY
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PART THREE:

WHERE TO GO 
FROM HERE
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RECOMMENDATIONS
EMPHASIS ON SOCIAL
It is especially important for QL Credit to reach their millennial target audience by 
utilizing social media pages. Facebook, Twitter and Instagram pages can be used 
to interact with current customers and engage with potential leads. There are few 
integrated marketing campaigns that are successful without the use of social media. 
The pages give QL Credit avenues to reach younger consumers that will, in the near 
future, need online credit score services.

CONNECT TO CAVALIERS
QL Credit has a competitive edge with their connection to Quicken Loans and, in 
particular, Dan Gilbert, the owner of the Cleveland Cavaliers. The Cavs currently play 
in Quicken Loans Arena and QL Credit can use this relationship to get advertising 
and other promotions inside the stadium. Having QL Credit represented alongside 
Quicken Loans in the stadium will strengthen the tie between the two companies.

LONGER FREE TRIAL PERIOD
Since QL Credit is in a competitive market, we believe establishing a longer free trial 
period is essential to hooking potential customers before offering them a more-
detailed paid account. We believe this free trial should stand for three months. Three 
months allows the potential customer enough time to watch their credit through QL 
Credit, as well as learn the tools QL Credit provides. We are hoping that at the end 
of the free trial, the customer is reliant on QL Credit for their credit score and is not 
willing to give up the service.
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RECOMMENDATIONS
USE BRAND PERSONALITY TO ENGAGE TARGET
QL Credit has the opportunity to snatch young consumers who are currently unsure 
about online credit checking services. Creative has to interact with the target 
audience in ways that they understand and inspire them to act. This campaign 
should stress trust, but also entertain the audience with a fun and lighthearted tone.
 
IT’S ALL IN THE FAMILY
As we’ve mentioned again and again, QL Credit’s competitive advantage lies in their 
tie to the trusted Quicken Loans family of companies. The campaign will prompt 
consumers to “join the family,” and show all the benefits that come along with a 
QL Credit account. This partnering philosophy will also be integrated into website 
design and branding on Quicken Loans Zing Blog. QL Credit can maximize their 
potential by staying close to the trusted Quicken Loans family of companies.  
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PART FOUR:

APPENDIX WITH 
SUPPORTING 
RESEARCH 
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What are some concerns you have with online credit checking 
services?

APPENDIX

Would you say trust is an issue for online credit checking services?

SURVEY ONE
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Are you familiar with Quicken Loans?

SURVEY ONE
 In addition to your credit score, what other services would you 
want these online sites to provide? Select all that apply.

APPENDIX

Why is knowing your credit score important to you? Select all 
that apply.
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What are some online checking companies you have used? Select all that apply. What is your gender?

What is your gender?

APPENDIX SURVEY ONE
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APPENDIX
Do you know your credit score?

Have you ever used an online credit service to check your credit score? If yes, which one?

Do you know what affects your credit score?

SURVEY TWO

Open responses included discover card, Credit Karma, through bank, FICO, etc.
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Do you have any concerns regarding online credit services that you’ve previously 
used? If yes, what are your concerns?

How old are you?

What is your gender?How important is knowing your credit score to you? Please explain.

Open responses included few are free, trust, will lower credit score by checking, differences 
between services, etc. 

APPENDIX SURVEY TWO

entertain
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How old are you?

What is your gender?

THANK YOU
questCOMMUNICATIONS
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